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WHAT TO WATCH WWD

Will Antiviral Fabrics
Sustain Momentum in 2021?

These new gen’ fabrics become al therage in 2020 and ore poised 10 become a new market stondard

CEspile VOCTINES. By MARTING CARRERA

MILAN — In addirion o the challenges it
created, the pandemic has also acceberared
more than one rend in the fashion
industry, including the texile sectors
crucial role in spearheading innovarion.

As the first wave of COVID-I9 cases
was spreading internarionally and the
importance of customers” safery and
health care came o the fore, a number
of soried weile firms in Europe pushed
ahead amid lockdowns and broughs o
the marker a new family of performance
driven fabrics with anriviral qualiries.

They were believed o become a new
market standard along the same lines as
odor conrrol, wrinkle-free and namral
sirerch rearments, offering a response
1o the fears and prepcouparions of the
averape fashion consumer in 2020,

Looking forw ard to 2021 with prospects
of several vaocines being dismibured
globally, consumers might show kess.
imeerest in antiviral fabrics, even lessso as
fiear of geming infected by just wuching or
wrying om clothes seems o be an issue of the
past when less evidence was provided by
the sciemific commumnity on whether fabrics
and other marerials could themsebves
TEpresent 3 means for comagion.

Consumers have also become more
educared abon the risky behaviors they
should avoid, and thar isn't primarily
wouching garments as the dominanr means
the virus spreads is airborne.

In the la=t few months, though, more
suppliers have developed aniviral
finishings and reatmens, signaling that
the porential of such fabrics remains large
— and brands seem w be raking nove.

Fabio Tamburini, chief execurive officer

of Covonificio Albini, the Albini Group’s
production arm, which developed the
viroFormula family of anviviral fabrics in
parmnership with Swiss company Heil), said
several brands spanming from heoury o
conemporary have embraced their fabrics,
including aly’s X acus and soried Hong
Kong-based Ascor Chang, among others.
“although the vaccines will allow us o
ger back 1o a normal and safe Efe as we were
sed o, we'ne comvinced thar consumers
will still be looking for anriviral fabrics, = he
said, noting thar increased mavel and the
nse of public manspor will drive consumers
1 book fior safery in their fashson purchases.
“we're still convinced thar the aniviral
properties are required markersiandard in
the fumre even when the pandemic will be
fully comrolled. The main goal for every

[fashion] company i o respect and saisfy
irs cliemts’ needs and after all these difficulc
mamnths, everyone wans o get back o is
usual rowmine feeling safe,” he said.

Arthe Marzono Wool Manufacturing
company, which launched antimicrobic
fabrics made of narural yarns weaned
with the ViralOf finish developed by
Swedenhased Polygiene, ceo Giorgio
Todesco ascribed their success to a shift
in customers” perceprion, with more
amention given 1o rechnical performance.

The execurive underscored thar the
wiralOdf fabrics have been pamicularty
appealing w retailers thar provide their
sales associates with uniforms, for brands
in the Asian marker and more generally in
the contemporany fEshion sepment.

Along the same lines, Lecon, Irahy based

believed thar “consumers will be keener
on hygiene and will pay more anention w
microbes in general™

To this end he forecas: “a widespread
circularion of amimicrobic chothing, =
echoing the sentiment of Albero De Coni,
head of the fashion division ar Germanmy-
based chemical compamy Budolf Group,
which has conducred 1ab tests on its RUCO-
BaC AGE technology imroduced in 2005
and proved it boasts antiviral properties
on the family of coronaviruses.

Die Conti belseves these fbricswill
continue v play a pivoral role based
on cusiomers and brands alike seeking
Iygiene finishings, even though a vacrine
might reduce their demand.

The execurive also toudhed on anoher
crucial factor: “Becawse of a proliferation
of misleading information, the marker has
been increasingly expressing inrerest in
reliable and understandable test resuls.
The rextile marker is looking for real
performance thar can be communicaved
1o customers rather than shore sighred
markering gimmicks,” he said.

To be sure, no company can casually
claim amriviral properties in Europe and
the U5, and thess companies have made
clear these fabrics are no substinme for
PPE, nor do they prevent the risk of
COMILREOM.

While some expect the marker for
anriviral fabrics 1o grow, thus fostering
R&D activities and a reducrion of their
production oosts, Todesco was kess
confident that demand will contime
surge in 2021 even if, he said, there will
always be specific secrors o rarger., such
as workers” uniforms.

https://wwd.com/fashion-news/textiles/antiviral-fabrics-become-market-standard-
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